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Abstract 
Since 1990s, the rate of Chinese in American movies is higher than  before, new 
Chinese images are constantly increasing, this is unmatched with any other time in 
history. Therefore, during this period, what is the general situation of Chinese images? 
Compared with the time before 1990’s, what has changed? Why did those changes 
happened? Are those changes substantive? What are the impacts of those changes? 
This series of issues are worthy of our reflection, the paper mainly focuses on these 
issues. 
First of all, I will analyse the general situation of Chinese images. The 
dissertation focuses on Chinese images in the 1990s and after 1990s in American 
movies, during this period, the general situation is that new Chinese images are 
constantly increasing , however, old Chinese images have not disappeared. 
Secondly, I will analyse the concrete images. Discussing whether those changes 
are substantive or not? The conclusion is that : although the Chinese heroic images are 
not the same as the early Chinese men who are sissy, as carriers of spectacular sights, 
they are fighting machines, lacking of romantic, then they counteract the effect of the 
new Chinese images, therefore , these changes are not substantive. But Chinese 
images reflect in two aspects: they clean up the western violence and challenge 
western centralism. 
Lastly, analyse the cause of the situation. various factors contribute to 
appearances of Chinese images . The dissertation can’t attend to each and every aspect 
of matter. I just analyse the most relative factors of these problems. If the gulf 
between American culture and Chinese culture dose not disappear, and western 
countries dominate the discourse power. Chinese images will have not basically 
changed. 
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约有 80﹪出自好莱坞”③据调查显示：“20 世纪 90 年代后期，全世界电影市场
的总票房大约每年为 155 亿美元，美国占据了这个市场的 2/3 即 105 亿美元，








本文研究对象的时间年限选在 20 世纪 90 年代以降，原因有三： 
其一，对于 20 世纪 90 年代以前美国电影中刻画的华人形象，已经有很多
研究者做了研究。他们认为华人形象徘徊在天使与魔鬼两极之间，在此就不必重
复。  
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